PRIVATE HEALTHCARE IN RUSSIA: PROBLEMS AND PROSPECTS

The private healthcare market has been developing in Russia
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chargeable medical services to the population are regulated
by the Government Order dated Jammary 13, 1996 Ne 27 «On
Approval of Rules of providing paid medical services to the
population by healtheare institubionss.

The pizvate healthcare market is divided into three
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medicine), private health insurance (PHI) and undocu-
mented payments (“shadow market”), e.z., so-called
“tokens of gratitude™ for medical staff. Meanwhie, the
brezkdown among these segments iz uneven and it often
has just an estimative character because of lack of precise
data reg_archng the size of “shadow” market According to
varions estimatons, 1t varies between 20 and 50% of the whele
sales turnover of the prvate healthcare market. According
to BusinessStat, a market research agency, the size of the
“shadow” market waz 92, 5 blnrub. at least in 2008, when
the whole private healthcare market totaled to 468 blo.rub.
Dizcovery Research Group estmated this market from 468
blurub. to 800 bln.rub. GKS put the size of the market at
2073 blo.rub.(see Figure 1). At the same time, most experts
share the same attitude towards market growth rate during
past decade, estimating it at 23-27%.
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Bussian private healtheare market 13 very low — it makes only
3% of the total mumber of medical organizations. The rest
93% 13 the governmental sector whuch alse prowmdes paid
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services that are cheaper compared to private orgatusations.
Se, government clinics control the biggest share of the
low-price segment, because they can render medical serv-
sces by dumping prices. Private clinies control a major share
of the elite clientele segment (plastic surgery, cosmetology)
and some linds of medical services which quality 15 better
at the commercial segment (dental care, gvnecclogy and
nrology). Russian povate medical organisations offer at least
34 kinds of medical services, but only four of these items
share 96% of the total commercial segment. Dental care 13
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gynecological services (20%), diagnostic sermces (10%) and
cosmetology (6%).

The prvate health insurance (PHI) is the next segment
of prvate healthcare market. Smce 2000 this segment has
shown rapid growth (23-30%0), 1t has increased from 12 bla.
rub. in 2000 to 73 bla. rub. in 2008. The biggest part of this
segment consists of corporate clients who make 90-95%
of this market. Individuals also nse the private healthcare

msurance, but they have different set of preferences. (zee
Table).
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Figure 1: The private heaftheare market in Bussia (bls RUR). Sowrce: anthor calenlated on the basiz of GES data.
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Despite of the high growth in commercial segment of
healthcare, the share of private medical organizations in the

Generally, the povate healthcare insurance is aimed at the
ambulatory care; about one-tenth insured people have
access to hosputal care. PHI policies don't insuce oncology
dizeases, congenital disorders, HIV/AIDS and addictions.
Sometimes m11:\1c‘_1_'\c:5 cover unl:r pact of PHI cost, wath othes
PHIt PE’L‘I.& .l:|_"|_ “’DI]SE!& 'I'l’lmlﬁfl"?ﬂi.

Dnue to the coss, this segment had demonstrated a sizable decline;
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smused costs by tevising wsucance programs and searching for

cheaper offers. However, companies haven't left this market
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Table: Differences between corporate and individual segments in PHI

Kind of medical services Corporate clients Individual clients
Ambulatory care always very often
Hospital care almost always almost always
Dental care often often
Ambulance often sometumes
Pregnancy care and Obstetric care rarely sometimes
Sanatorium/resort treatment sometimes rarely

Sosnrce: Shishiin 5. Popovich 1. The_Analysiz of the Progpects for Private Financing of Healtheare, M, 2009

totally, as far as there 15 an important instrument of personal
stimulation. Meanwhile, despite of reduction of prrvate
healtheare insurance market the nmmber of healthcare wisits
pet capita has risen by about 20%: in 2009, People have more
tree time to st doctors with their private medical policies;
anticipating the possibidity of losing jobs some pecple try
to use existing opportunities beforehand. This was another
reason for income reduction in this segment in 2009

So, in the coming vears, the Russian private healthcare
market probably will not develop as rapidly as it did in
previous decade. According to Ministry of health and social
development date, the market will at best grow by 12%
pet vear mn companng with the previous decade when the

growth was 25-27% in average per vear. Nevertheless, the
futnre of private healthcare seems relatively secure while
there 1s an underfunding of the public system and a demand
from the public for 2 more modern and affordable medical
services is contunung to increase. M
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